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Understanding color: Theories, systems, schemes

Seeing color: Perception, vision, color deficiencies, synesthesia
Measuring color: Artist's Wheel, Munsell, Pantone

Color illusions: Metamerism, optical Illusions

Color communication: Cross-cultural meaning, marketing, branding
Color pragmatics: Interior applications, print and digital Media
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Professional color organizations: ISCC, CAUS, CMG
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